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Executive Summary 

The aim of this research is to investigate how school websites are structured and used, 

with a view to offer advice for further improvement. All agree that the school website 

should enrich parental engagement and meet the needs of the digital age parent. 

However the results indicate that many school websites fall short of what could be 

achieved. Thus by sharing best practice and offering guidance these websites can evolve 

into powerful tools to encourage all parents to get involved with their children’s learning. 

The research sample was taken from every local authority in England. The total number 

of schools was 601, of which 302 were primary schools and 299 secondary schools. 

Research results include: 

Test Result 

Adapt website to mobile 
phones and tablets 
 

Two thirds of schools do not have responsive websites. 
 

Readability 22% of primary and only 9% of secondary school 
websites are deemed to be easy to read. 
 

Website loading speed  5% of primary and less than 2% of secondary school 
websites were recorded as good. 
 

Named contact  55% of primary and 50% of secondary schools had no 
appropriate named contact. 
 

Social media Facebook: 7% primary and 21% secondary  
Twitter: 18% primary and 50% secondary 
Many that do use social media, use it very effectively. 

Parent opinions on 
Ofsted’s Parent View  

Of 601 schools with 397,089 students just 10,599 
(2.67%) parents gave opinions. In 128 schools there 
were no responses. 

Online portals (excl. 
payments) 
 

105 different products were located in 355 schools. In 
246 school no such products were found. 

School meals menu 63% of primary and 72% of secondary schools do not 
display school meals menu. 
 

Online payments 20 different online payment providers were located in 
238 schools. In 60% of schools no online payments 
were found. 

School app  Only 18 of the 601 schools advertised an app. 
 
 

Website designer In excess of 100 commercial website design companies 
were identified as well as in-house designs 
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Introduction  

The school website should be a parental engagement gateway, encouraging parents to 

interact with the school and their child’s education. It is a place where: 

a. Parents of students on roll at the school can access school services, information and 

support for their child. 

b. Students can access services, information and support. 

c. Prospective parents can find information about the school and clearly see how well 

both parents and students can be supported and engaged. 

How many schools understand the power of their website and use its advantage to drive 

parental involvement? 

The impact of online media on parents and students cannot be understated. This is a 

generation that has grown up in the digital age. They thus will demand that 

communications, support, and information is offered through the media they know best. 

The school website can become a crucial tool to engage parents but is often overlooked 

by schools when developing strategies to involve parents in school learning and activities. 

The aim of this research study is to analyse school websites with a view to suggest and 

share best practice and guidance with every school. The research will touch on all aspects 

of the school website and will consider how best the website serves to ensure all parents 

and carers are included, particularly those who need encouragement and support to work 

in partnership with the school to support learning. 

Background 

Previous research has proven that parental involvement in a child’s education inspires the 

child to achieve better and reach their full potential. It is also well known that there are 

parents that schools struggle to engage. The school website can involve them in ways with 

which they are familiar allowing them to choose the pace of their inclusion. 

Schools have a wide range of high cost value online systems and software. These are used 

for many different processes including systems which engage parents through 

communications, attainment tracking, payments and parent evening bookings. By 

evaluating if and where these systems are accessed, the research can offer sound advice 

to ensure the schools’ investment is being used to its full potential. 

Anonymity 

The purpose of this research was to evaluate 601 existing school websites in order to offer 

recommendations and help schools to get the very best from their website. 

The research is not a judgement on any school in the sample; quite the contrary. Schools 

are places of learning not corporate organisations with budgets to exploit the latest web 

technologies. Achievements relating to school websites are excellent, our aim is to work 

together to accomplish even more.  

The anonymity of all schools in the research sample will be maintained indefinitely. 
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Study design 

School Website Users 

1. Parents of students who already attend the school 

2. Parents of students who don’t yet attend the school 

3. Students 

4. Teachers 

The research study focuses on how parents of students who already attend the school 

may use the school website. The data, collected objectively, records the quality of the 

basic structure and functions of the website available in the public domain. 

Scenario testing 

The research study viewed school websites throughout March and April 2015 as 

presented on the World Wide Web. No contact was made with the schools selected. 

Objective data collection has been carried out by freely available online monitoring tools 

(further details follow). 

Researchers were given the following overview to understand their brief when recording 

specific properties of the websites. 

You are a parent of a child at this school and you want to find out the following 

information: 

a. What is the name of the person I should contact if I have concerns about my child? 

b. What is for dinner at school tomorrow? 

c. Where can I see how well my child is progressing? (If this is a link to a VLE etc are there 

simple instructions of what needs to be done to access it?) 

d. How can I help my child learn at home? 

e. Where can I find things to help my child learn? 

f. Can I pay for things online? 

Researchers were instructed to find this information in the ‘top layers’ of the website – no 

more than 2 clicks from the home page. 

Study population, sampling and confidence 

A study sample of four schools, two primary phase and two secondary phase, selected 

randomly from every local authority in England in the first instance.  

A total of 601 schools were selected (N.B. some LAs cannot provide four schools). 

All schools in England were ordered by primary and secondary schools in their authority. 

Without having access to any details, besides name and phase, two primary and two 

secondary schools were highlighted. It was not possible to select four schools in certain 

authorities. 

The names of the sample schools will be kept confidential indefinitely. In reports where 

the school can be identified, ie The Isles of Scilly LA only has 1 school, the school will be 

removed from the report. 
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England – statistics 

Number of local authorities 152 
State-funded primary schools 16,788 
State-funded secondary schools 3,329 
Total number of state-funded schools 20,117 
  
Total number of schools in population 20,117 

Confidence 

Confidence level of data collection 95% 
Sample Size 601 
Population 20,117 
Question confidence 50% 
  
Confidence quality (interval) of research data 3.94% 

For those unfamiliar with confidence data, the calculated confidence quality or interval 

is also called the margin of error. Thus the percentages shown for each test may have a 

margin for error of plus or minus 3.94% had the tests been applied to all 20,117 state 

funded school websites. It also follows that proportionally there are fewer secondary 

schools in the sample thus the confidence of the secondary school data is far greater. 

What this study cannot show 

This research measures and quantifies features, processes, links and information found 

easily on the study sample public websites. The study researchers have spent substantially 

more time trying to locate a function on a school website than a busy parent. Thus it is a 

fair assumption that if the study researchers cannot locate a feature many parents will 

not. 

However, if a feature is hidden behind a parent secure login then the researchers would 

not have located it. This factor has been considered in the confidence analysis figures. 

Data collection methods and tools 

To gather data and information only schools’ public domain website were accessed 

online. 

Research tests 

 Test 1: Locate the school online using search engine, record ranking 

 Test 2: Responsiveness – website adjustment to small screens 

 Test 3: Readability – how easy is it to read the website’s content 

 Test 4: Page speed – checking website performance 

 Test 5: Named contact 

 Test 6: Social media presence 

 Test 7: Links to other managed applications eg communications, VLE 

 Test 8: Link to Ofsted’s Parent View 

 Test 9: Numbers of parents who left feedback in Parent View 

 Test 10: Translate to selected language using a tool such as Google Translate 
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 Test 11: Display up to date menus 

 Test 12: Support for parents to help learning 

 Test 13: Links to resources for parents to help learning 

 Test 14: Links to online payment solutions 

 Test 15: Record website designer 

 Test 16: Advertise a mobile app 

Evidence that most parents use computers and/or SmartPhones 

It is proven that the majority of adults in the UK have access to the internet via modern 

technology such as tablets and mobile phones even if they are in the lower income 

brackets. 

The following data ratifies this [Internet Live Stats] 

Internet Users  57,075,826 

Total Population 63,489,234 

Penetration  89.90% 

Population breakdown [2011 census] 

Under 5  3,914,000 

Age 5 - 70  51,908,700 

Age 70+  7,359,700 

Total population 63,182,400 

Smartphones [OFCOM] 

62% of adults now use a smartphone 

It is thus conclusively safe to say that nearly all people with children at school go online 

and use a Smartphone. 

Department for Education requirements 

An overview of the information maintained schools have to publish on their websites.  

 School contact details 

 Admission arrangements 

 Ofsted reports 

 Curriculum 

 Behaviour policy 

 Pupil premium 

 PE and sport premium for primary schools 

 Special educational needs (SEN) report 

 Charging and remissions policies 

 Values and ethos 

 Requests for copies 

Full details can be found here https://www.gov.uk/what-maintained-schools-must-publish-

online 

http://www.internetlivestats.com/internet-users-by-country/
http://stakeholders.ofcom.org.uk/market-data-research/other/research-publications/adults/adults-media-lit-14/
https://www.gov.uk/what-maintained-schools-must-publish-online
https://www.gov.uk/what-maintained-schools-must-publish-online
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Research results and conclusions 

Results of Test 1: Locate a school online using search engine, record ranking 

Summary 

Provided the user enters the correct school name and area/town/LEA all schools 

appeared on the first page of the search engine and within the top 5 rankings. 

Recommendations 

1. Schools should educate their parents and guests to use only the establishment’s 

correct name if searching online. St Bartholomew's Primary cannot not be 

referred to as St Barts. This will return a wrong search or put the school low in 

the rankings. 

2. To ensure continued high ranking in Google schools should make their website 

responsive. (see results of Test 2) 

Conclusion 

The results of this test were very pleasing. 

 

Results of Test 2: Responsiveness – website adjustment to small screens 

Responsive Primary Secondary Grand Total 

No 207 197 404 

Yes 95 102 197 

    

Grand Total 302 299 601 
 

 

Summary 

Two thirds of schools do not have responsive websites. 

On 21st April 2015 Google's mobile ranking algorithm officially started to include mobile-

friendly usability factors and app indexing. Thus it is essential and more important than 

ever for schools to ensure their site is mobile-friendly. 

68.54% 65.89%

31.46% 34.11%

PRIMARY SECONDARY

Responsive

No Yes
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As seen in the statistics relating to Smartphone users, there will be an expectation from 

parents that they be able to view any website on their phones and tablets. 

Recommendations 

1. A simple explanation and guidance is required to explain to schools what 

responsive means and how it improves a user’s experience. 

2. All school websites should be responsive even if they have an app. 

3. WordPress users should search through the many options available and select a 

responsive theme. 

4. Any school that uses a professional website designer should contact their supplier 

to ask for their site to be made responsive. 

Conclusion 

Having a responsive website is an essential feature to give parents the best opportunity 

to use their child’s school website as a conduit to support learning. 

Results of Test 3: Readability – how easy is it to read the website’s content 

Readability Primary Secondary Grand Total 

No site 8 9 17 

Confusing 3 5 8 

Difficult 16 41 57 

Fairly difficult 62 98 160 

Standard 140 118 257 

Fairly easy 68 25 93 

Easy 2 3 5 

Very easy 3  3 

    

Grand Total 302 299 601 
 

 

Summary 

22% of primary and only 9% of secondary school websites are deemed to be easy to read. 

In excess of 40% secondary and 25% primary school websites were judged difficult to read. 

0.00%

10.00%

20.00%

30.00%

40.00%

50.00% Readability

Primary Secondary
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Recommendations 

1. More than in any other sector, schools have the skills, in house, to ensure their 

websites are readable by every level of reader. A reading specialist should oversee 

content. 

2. A review of pages needs to be done and may demonstrate why many parents do 

not choose to use the school website for information. 

3. Schools need help to understand the difference between a webpage and a 

document. The former invites the reader to discover more. Documents contain 

vital information. Both have a place on a website but it is the webpage which will 

engage interest. Documents may take the form of a downloadable file (PDF) or 

may be text on a page. If it is the latter it must be at a low level in the navigation. 

Conclusion 

Schools understand the need to make all literature accessible to every ability and yet few 

have applied this knowledge to their websites. Graphically interesting webpages with easy 

to understand text will deliver the clearest messages to their users.  

Results of Test 4: Page speed – checking website performance 

 

 

 

Desktop speed Primary Secondary Grand Total 

Acceptable 149 100 249 

Good 16 4 20 

No site 6 3 9 

Slow 131 192 323 

    

Grand Total 302 299 601 
 

5.30%

49.34% 43.38%

1.99%1.34%

33.44%

64.21%

1.00%

GOOD ACCEPTABLE SLOW NO SITE

Desktop speed

Primary Secondary
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Mobile speed Primary Secondary Grand Total 

Acceptable 36 18 54 

No site 5 3 8 

Slow 261 278 539 

    

Grand Total 302 299 601 
 

Summary 

Mobile page load speed is slow in most schools however, it must be acknowledged that 

this is also not uncommon for many commercial websites. However, page load speed on 

a desktop is not good for many school websites with only 5% of primary and less than 2% 

of secondary school websites recorded as good. 

Recommendations 

1. Focus to improve desktop load speed must be a priority. 

2. There are many tools available which can help schools evaluate page load speed 

and identify areas which make the site slow. Many include an option to also test 

the mobile speed. These include: 

 Pingdom Website speed test 

 GTmetrix | Website Speed and Performance Optimization 

 WebPagetest - Website Performance and Optimization Test 

 Page Speed - Google Developers 

This research project used the Google Page Speed test to obtain its data on page load 

speed on both desktop and mobile. 

3. Use a professional to evaluate and action page load speed. It is not normally a skill 

found within school unless there is a specialist developer on site. 

Conclusion 

There is some self-help which can improve the page load speed of websites such as using 

smaller images. However, many solutions need technical input to improve and it’s a task 

that must not be ignored. If pages take a long time to load, no parent will choose to use 

the website to engage with the school and support their child’s learning. 

11.92%

86.42%

1.66%6.02%

92.98%

1.00%

ACCEPTABLE SLOW NO SITE

Mobile speed

Primary Secondary

http://tools.pingdom.com/
http://gtmetrix.com/
http://www.webpagetest.org/
https://developers.google.com/speed/pagespeed/
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Results of Test 5: Named contact 

Named contact Primary Secondary Grand Total 

Yes 138 147 285 

No 164 152 316 

    

Grand Total 302 299 601 
 

 
 

Summary 

This result is the most shocking. 

DoE requirements clearly state that schools should publish on their website a name for 

parents to contact. The results are even worse than the figures show. Many schools 

publish the head teacher’s name as their only named contact. Clearly the head should not 

be this person. Many schools have general purpose forms to complete online but with 

little or no indication of how long it will take for the request to be actioned. In many 

schools contact details are hidden out of view or are deep within the site. 

Even more shocking 23% of primary and 31% of secondary schools had no named contact 

at all. 

Recommendations 

1. Schools MUST display a genuine named contact to parents preferably on the 

home page. 

2. Schools should indicate how long a parent might wait for a reply. 
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3. Use the below example of excellent practice (found on a secondary school 

website as part of the research undertaken) as a template. 

 

Conclusion 

Knowing who to contact at school is the most fundamental principle in parental 

engagement. The school which displayed the above message in their ‘dedicated parent 

contact’ section truly understands the necessity to make it easy for parents to contact the 

school. Any school with no named contacts on their website must correct this 

immediately. 

 

Results of Test 6: Social media presence 

Twitter Primary Secondary Grand Total 

Yes 55 149 204 

No 247 150 397 

    

Grand Total 302 299 601 

 

81.79%

50.17%

18.21%

49.83%

PRIMARY SECONDARY

Twitter

No Yes

Parents if you want to contact school for any reason at all please call, email or 

text our parent relationship manager Mrs Ellen Smith. Her details are: 

Telephone: 01234 567 890 ext 3 

Email: ellensmith@greenschool.eastshire.sch.uk 

Text: 07812 345 678 

 

Mrs Smith will acknowledge your contact within 24 school working day hours 

(sooner if the contact is urgent) and will ensure the most appropriate person 

responds to you. She will manage your query until it is resolved. 

In the event Mrs Smith is absent from school her phones and emails will be 

monitored by a replacement member of staff. 

Please note that these contact details are ONLY for parents of children who 

attend/will attend/have attended the school. Any other contacts will receive 

no reply and be deleted. Only parents will receive help on the telephone. 

(This is an edit of the contact page to ensure the school cannot be identified) 
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Facebook Primary Secondary Grand Total 

Yes 21 62 83 

No 281 237 518 

    

Grand Total 302 299 601 
 

 

UK National Statistics for Facebook and Twitter 

Facebook 30.3 million active users in 2014 

Twitter  24 million active users in 2012 

Summary 

Very few primary schools are using Facebook and Twitter and there is only limited use in 

secondary schools. Those that do use these social media websites appear to be very 

successful and creative. Many use Twitter as a live messaging service displaying it in a 

widget on their home page. Facebook is used to share events and photographs.  

Used correctly by all parties, social media can be a very powerful medium to engage 

particularly hard to reach parents. Most of these parents use Facebook (in particular) 

every day. Yet understandably, many schools are uncomfortable using these mediums. 

Recommendations 

1. Schools need to understand why they should be using social media. 

2. They need training and documentation which reassures them. 

3. Schools need guidance, suggestions and templates to help them get the best from 

these free tools. 

4. Schools using social media should have a social media policy in order to ensure 

parents understand what it is and is not to be used for. Most schools will need help 

with this. 

93.05%

79.26%

6.95%

20.74%

PRIMARY SECONDARY

Facebook

No Yes
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Conclusion 

Schools are missing out on a vast free parental engagement tool. With help and 

reassurance that can change very quickly. 

 

Results of Test 7: Links to managed applications, eg communications, VLE, subject learning 

This list does not contain the online payment portals which are examined separately in 

Test 14. 

Applications Number Applications Number 

Names of online portals and 
software can be seen in the 

full report. 
See page 29 Reports and data 

1 

Names of online portals and 
software can be seen in the 

full report. 
See page 29 Reports and 

data 

27 
1 1 
1 1 
1 1 
1 1 
5 1 
7 3 
2 1 
6 2 
9 1 
5 17 
1 34 
2 1 
1 1 
1 1 
1 4 
1 1 
4 1 

11 1 
5 5 
9 1 
2 4 
1 1 
1 1 

57 3 
50 1 
19 8 
1 16 
1 2 
1 1 
1 1 
3 1 
4 2 
1 1 
2 3 
9 2 
1 9 
1 43 
5 34 
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Applications Number Applications Number 

Names of online portals and 
software can be seen in the 

full report. 
See page 29 Reports and data 

3 

Names of online portals and 
software can be seen in the 

full report. 
See page 29 Reports and 

data 

1 
1 1 
2 1 
1 6 
3 1 
4 1 
2 2 
3 1 
1 1 
3 1 
5 18 
1 21 

37 2 
1  

Total number instances of links to managed software 598 
Number of schools which linked at least 1 managed software 355 

… of which were secondary schools 249 
… of which were primary schools 106 

Number of schools where no managed software was found 246 
… of which were secondary schools 50 
… of which were primary schools 196 

Summary 

It is a fair assumption that ALL secondary school have some type of online portal for 

parents, teachers or students to access. However 50 (17.5%) from the sample have not 

chosen to link from the school website and almost 65% of primary schools have no links.  

The number of online portals available to schools is vast. These have many different 

functions from online learning to ordering school uniform. Yet in 601 schools there were 

only 598 instances of links to these portals with some schools having up to 6 links.  

It is disappointing that so many schools do not choose to use the school website as a 

conduit and maximise the return on their investment in these applications. 

Recommendations 

1. Links to all standard online portals used at school should appear prominently on 

the school website. 

2. Directing parents (in particular) to use the portal direct through the school 

website, allows them to see other information in which they may show further 

interest. 

3. Insert links to parent focused websites such as http://www.familylives.org.uk/ 

www.parentapp.co.uk and www.mumsnet.com  

Conclusion 

It is important that schools view their website as the main point of access to all other 

school related online activity and as a powerful tool for engaging parents. 

 

http://www.familylives.org.uk/
http://www.parentapp.co.uk/
http://www.mumsnet.com/
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Results of Test 8: Link to Ofsted’s Parent View 

Link to Parent View Primary Secondary Total 

No 152 145 297 

Yes 150 154 304 

    

Total 302 299 601 
 

 

Summary 

Ofsted’s website Parent View is the main source for gathering parents’ and carers' views 

about a school when it is inspected, assisting Ofsted in taking a view on the overall 

effectiveness of the school. It offers parents the opportunity to give feedback on their 

child’s school, inviting their opinion on 12 aspects of the school such as the quality of 

teaching, dealing with bullying and poor behaviour. 

Approximately half of all schools in the sample linked to Parent View. 

Recommendations 

1. Schools should inform parents about the purpose of Parent View 

2. A link to Parent View should be displayed on the website 

3. During an Ofsted Inspection it should be prominent 

Conclusion 

Whilst there are varying opinions about the value of Parent View, schools should link to 

it and manage parents expectations before they visit the site. A managed introduction is 

a better option than being forced to use Parent View at the point of an Ofsted 

inspection. 

Results of Test 9: Numbers of parents who left feedback in Parent View in last 12 months 

 
Schools with 
no responses 

Schools with 
responses 

Numbers of 
responses 

School 
population 

Primary 99 203 4132 104264 

Secondary 29 270 6505 293015 

     

Total 128 473 10637 397279 

50.33%

48.49%

49.67%

51.51%

PRIMARY SECONDARY

Link to Parent View

No Yes
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Summary 

From 601 schools with a total student population of 397,279 just 10,637 parents gave 

their opinions on the Parent View website. This represents just 2.68% of parents. There 

were 128 schools where no responses at all were recorded. 

The three schools which recorded the highest response rate were very small schools. 

 A North East primary school of less than 60 pupils has a 65% response rate 

 A North West primary school of less than 40 pupils has a 50% response rate 

 A West Midlands primary school of less than 60 pupils has a 43% response rate 

These schools received very different Ofsted reports being Outstanding, Good and 

Requires Improvement, in no particular order. 

Recommendations 

1. As Test 8: Link to Ofsted’s Parent View. 

2. Ofsted should review the Parent View website with a view to encourage more 

parents to engage. 

Conclusion 

Parents do not appear to want to give feedback on Parent View. Even in the high response 

small primary schools, evidence suggests that the standard of the Ofsted report was 

unimportant.  

Access to objective, standardised parent opinion would be very valuable for schools as 

part of their self-evaluation processes. Ofsted has a very useful tool that fails to engage 

most parents. The Parent View site needs a complete overhaul with the input of parental 

engagement experts. 

 

32.78%

9.70%

67.22%

90.30%

3.96% 2.22%

PRIMARY SECONDARY

Percentage numbers of schools with Parent View 
responses and responses v school population 

Schools with no responses Schools with responses Numbers of responses
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Results of Test 10: Translate to selected language using a tool such as Google Translate 

Language option Primary Secondary Total 

No 233 245 478 

Yes 69 54 123 

    

Grand Total 302 299 601 
 

 

Summary 

Only around 20% of schools in the sample has a feature to translate their website and all 

use Google Translator. Thus there is no facility in 80% of schools to offer multi-languages 

to their parents. 

Recommendations 

1. Action Test 3: Readability before adding a translator. 

2. Continue to review content to achieve ease of readability. 

3. Add a Translator tool. 

4. Invite a native speaker to review the site in their own language. 

5. Can key messages be understood? 

6. Make adjustments to text if possible. 

Conclusion 

Adding a feature such as Google Translator to a website is a very easy task. With schools 

having such a diverse multi-lingual parent population you would think all would do it. 

However simply adding a translator may alienate non-native speakers.  

Before multi-language is actioned the content and structure of the English needs to be 

considered. Complex, difficult English will translate badly yet simplified, clear English will 

be translated more effectively. 

  

77.15%
81.94%

22.85%
18.06%

PRIMARY SECONDARY

Offer multiple languages

No Yes



 

P a g e  | 21  S W R / L T  J u n e  2 0 1 5  
© C o g e n t  C S  

 

 

Results of Test 11: Display up to date menus 

Menus online Primary Secondary Total 

No 190 214 404 

Yes 107 82 189 

No website 5 3 8 

    

Total 302 299 601 
 

 

Summary 

The food which is offered daily is a key piece of information that will bring parents to the 

school website. School meals are better than they ever have been with free meals offered 

to all infant children and entitled students. Thus it is surprising that so few schools, 35% 

primary and 27% secondary schools, display up to date menus on their website.  

Schools which do display them have a fixed rotating menu which only requires infrequent 

updating.  

One school was observed using Twitter on its home page to promote a special school meal 

event. 

Recommendations 

1. Every school should display the school menu in a prominent position on its 

website. 

2. Schools should work with the caterer to make the menu as attractive as possible 

to encourage parents and students to want to take school meals. 

3. Special catering events such as Halloween, Christmas, Italian Days etc should be 

prominently announced on the school website. 

62.91%

35.43%

1.66%

71.57%

27.42%

1.00%

NO YES NO SITE

Display up to date menus online

Primary Secondary
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Conclusion 

This is a simple action which will encourage more parents to use the school website. 

Planning meals at home can be made easier knowing what is available to children at 

school on any given day.  

Results of Test 12: Links to curriculum resources 

Curriculum support Primary Secondary Total 

No 141 216 357 

Yes 156 80 236 

No website 5 3 8 

    

Total 302 299 601 
 

 

Summary 

More primary schools than secondary schools offer links to online learning resources. 

Whilst it is accepted that there may be these links within Learning Platforms for specific 

subjects and students, the figures suggest this is not always the case. 

Many resource links were generic with little guidance on how they should be used. 

A few schools have links to paid resources for which possibly the school receives 

commission for referrals.  

Recommendations 

1. There should be an area of every school website dedicated to guided and self- 

learning. This must be simple and easy to follow. 

2. This area should be clearly seen and accessed from the home page. 

3. Only display links which have explanations of their purpose. 

4. Link to paid learning resources only if it is beneficial to the school and its students. 

46.69%
51.66%

1.66%

72.24%

26.76%

1.00%

NO YES NO SITE

Link to curriculum resources

Primary Secondary
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Conclusion 

Schools are about learning and therefore learning should be a big part of any school 

website. However a list of links with no description of their purpose is of no value. Parents 

simply will not take the time to follow each link to find out if it is what they need to support 

their child. 

 

Results of Test 13: Links to resources for parents to help learning 

Parent support Primary Secondary Total 

No 241 257 498 

Yes 56 39 95 

No website 5 3 8 

Total 302 299 601 
 

 

Summary 

This test follows on from Test 12 but specifically focuses on help for parents to support 

their child’s learning at home. Very few schools, less than 20%, offer online guidance to 

parents regarding ways they can support their child’s learning. 

Primary schools in general offered the best advice particularly relating to reading at home. 

However, a few schools recognised that simply carrying out everyday tasks with their 

children such as shopping can benefit children in many ways. 

One school produced a leaflet for parents called ‘Learning in the Supermarket’ which 

encouraged parents to share with their children the names of fruits and vegetables, 

counting, adding and subtracting, weighing, reading and many other learning experiences. 

Recommendations 

1. As Test 12: Links to curriculum resources. 

2. Produce resources to help parents support their children’s learning. 

79.80%

18.54%

1.66%

85.95%

13.04%
1.00%

NO YES NO SITE

Parent support to help learning

Primary Secondary
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3. Link to websites such as www.parentapp.co.uk which offer parents free resources 

to support learning. 

Conclusion 

Parental engagement is foremost on most schools agenda and yet this is not reflected in 

the majority of school websites. Schools should address this in order to further engage 

parents. 

 

Results of Test 14: Links to online payment solutions 

Online Payments Primary Secondary Total 

Names of online payment 
providers can be seen in the 

full report. 
See page 29 Reports and data 

4  4 

3  3 

1  1 

1  1 

1  1 

2  1 

2  2 

3 7 10 

32 97 128 

1 1 2 

 1 1 

5 2 7 

2  2 

3 10 13 

14 21 35 

1 1 2 

 1 1 

2 19 21 

 1 1 

1  1 

No online payments 225 138 363 

    

Grand Total 302 299 601 

 

Summary 

There were 20 different online payment providers in the 601 school sample. It is known 

that some of the sample schools do have online payment systems but choose not to put 

a link on their website.  

Having an online payment system is one of the best ways to ‘drive’ parents to the school 

website. When they visit to make a payment they can see what else is happening.  

Some of the schools only use the payment system for school meals. 

http://www.parentapp.co.uk/
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Recommendations 

1. Invest in an online payment system if none exists. It’s the 21st century and 

parents expect schools to offer online payments. 

2. Display a link on the home page to online payment provider. 

3. Only tell parents that access to the payment provider is via the school website. 

4. Use payment system for all payments – school meals, trips, uniform, care. 

Conclusion 

Much of the information on a school website is accessed by people because they choose 

to find out more. However making payments to school is a duty that nearly all parents 

MUST do. Thus displaying the link to the payment portal alongside other functions of the 

website immediately engages parents. 

 

Results of Test 15: Website designer 

 

Website designer Prim Sec Total Website designer Prim Sec Total 

Unknown/Inhouse 87 95 182 N/A  1 1 

WordPress 35 50 85 No site 5 2 7 

Names of web 
designers can be 
seen in the full 

report. 
See page 29 

Reports and data 

1 1 2 

Names of web 
designers can be 
seen in the full 

report. 
See page 29 

Reports and data 

3  3 

 1 1  2 2 

1  1  1 1 

1  1 1  1 

1  1 1  1 

 1 1   1 

1  1 1  1 

 1 1  1 1 

 1 1 1  1 

 1 1 1  1 

1  1 1  1 

1  1  2 2 

1  1  1 1 

 1 1 1  1 

1  1  1 1 

1  1  1 1 

1  1 1  1 

1  1  2 2 

3 25 28  1 1 

1  1  1 1 

1  1 1  1 

 2 2 1  1 

1  1  1 1 

 1 1 36  36 

1 1 2 1  1 
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Website designer Prim Sec Total Website designer Prim Sec Total 

Names of web 
designers can be 
seen in the full 

report. 
See page 29 

Reports and data 

1  1 

Names of web 
designers can be 
seen in the full 

report. 
See page 29 

Reports and data 

1  1 

4  4 1 1 2 

1  1 1  1 

1  1 1  1 

 1 1  1 1 

1  1  1 1 

12 23 35 1  1 

1  1 6  6 

 1 1   2 

 1 1 7 14 21 

 1 1 2  2 

 1 1   1 

 1 1  1 1 

8  8  3 3 

1 5 6 1 1 2 

1  1 1  1 

1 2 3  1 1 

1  1  2 2 

 2 2   1 

 1 1   1 

7 3 10  1 1 

 1 1   1 

10 12 22 1  1 

1  1 1  1 

2 3 5 1  1 

 1 1 2  2 

 1 1  1 1 

 1 1 19 4 23 

 4 4  1 1 

 1 1 1  1 

 1 1 1  1 

 

 Grand total 302 299 601 

 

Summary 

182 schools did not display the website designer and through knowledge of WordPress 

85 schools were identified as using this tool. 

There were many superb designs but it is clear that the quality of content varied greatly. 

It must be said however some designs were very poor. It was surprising to see many 

professional websites were not responsive although it can be assumed that these were 

built before the upsurge of tablet and mobile phone usage. 
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No fault in anyway is placed on either designer or school but it is very apparent that 

professional web designers need more direction. Their only reference is that which is 

published by the DfE entitled  What maintained schools must publish online. The school 

Ofsted report and performance tables will NOT encourage ‘hard to reach’ parents to 

engage in their child’s learning.  

Recommendations 

1. Building an effective school website is a professional task and should only be 

undertaken by a competent professional. 

2. The design must include simple maintenance and editing features 

3. All school websites must be responsive. 

4. A content and educational process template should be made available to website 

designers  

5. School websites should be evaluated independently to ensure they meet the 

needs of the digital parent. 

Conclusion 

Schools cannot be expected to be professional web designers and web designers cannot 

be expected to understand the aims of the school’s parental engagement strategy. A 

joined up approach must be reached to ensure that schools achieve the very best they 

can from their website and the website designer has a clear vision of content and 

expected activity before they start their designs.  

 

Results of Test 16: Advertise a mobile app 

App Primary Secondary Total 

No 300 283 583 

Yes 2 16 18 

    

Total 302 299 601 
 

 

99.34% 94.65%

0.66% 5.35%

PRIMARY SECONDARY

Advertise an app

No Yes

https://www.gov.uk/what-maintained-schools-must-publish-online
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Summary 

Only a handful of schools advertise that they have an app although there are 3rd party 

apps for specific functions such as messaging, attendance, assessment and behaviour. 

Recommendations 

1. Monitor trends to establish if a school app is required. 

Conclusion 

The priority for schools is to ensure that the school website is responsive and can be used 

on phones and tablets. While apps certainly function better on these smaller devices and 

give parents a better experience, if budgets are tight they are not necessary. In addition, 

it is unrealistic to expect parents to install multiple apps to access school information and 

services. 

Research conclusion 

This research aimed to investigate how well school websites met the needs of digital age 

parents and if their content and structure enhances parental engagement. It investigated 

whether websites were being used to their full potential. 

Through a number of simple tests evidence was gathered from the websites of 601 English 

schools. All tests may be reproduced easily by anyone. Only the most fundamental 

expectations of websites were tested. These included: 

 Contact details 

 How fast the site loads 

 Does it work on mobile phones? 

 How easy is it to read? 

 How does it support learning? 

 What’s on the menu? 

 What other things can it do? 

Many websites will not meet the expectations of the modern parent and few promote 

engagement. However, many of the fixes can be actioned very quickly and easily and with 

no technical knowledge. Page load speed and making the site responsive are the 

exception and will require expert input. 

As we move forward it is essential that we share good practice freely. Social media policies 

and how best to help parents support their child’s learning are only a few examples of 

where collective sharing can benefit all. 

Cogent Computer Solutions commits to produce freely resources to help schools get the 

very best from its website and make a further step to engaging all its parents. 
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Reports and data 

The information contained in this summary report is offered free of charge to all. Its 

content may be used within an educational context with the provision that source and 

author is recognised at all times. 

The methods used for each test and the names of commercial companies are omitted 

from the summary report. The full report together with a copy of the research data can 

be purchased from http://www.cogentcs.co.uk/order-website-research-report/ 

About 

This research project has been conducted by Cogent Computer Solutions Limited (Cogent 

CS), an independent company with no commercial association to any organisation. Cogent 

CS is the trading company of Lynne Taylor. 

Lynne is the Founder of ParentPay Limited, the UK’s first and largest online payment 

solution. Now wholly retired from ParentPay Lynne has followed her passion to support 

learning in schools. After many happy and successful years in education Lynne wants to 

give back, freely, her expertise. 

Lynne is supported by Melanie Hurley, Prince2 registered project manager, with a wealth 

of knowledge in the education publishing sector. 

For this research project university undergraduates were used as researchers. 

For further information about this research please contact: 

Melanie Hurley on 01926 800 007 or email Melanie – melanie@cogentcs.co.uk  

http://www.cogentcs.co.uk/order-website-research-report/
mailto:melanie@cogentcs.co.uk

